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Abstrak 
Salah satu program green management adalah dengan mengurangi jumlah sampah 
plastik, dimana retailer dapat mengaplikasikan program ini melalui penggunaan green 
bag. Oleh karena itu, penelitian yang berlangsung di PT. Carrefour Indonesia ini 
bertujuan untuk mengetahui jenis green bag yang diminati dan ramah lingkungan, serta 
cara meningkatkan penggunaannya.  
Kuesioner dengan sampel sebanyak 357 pelanggan di lima gerai yang masing-masing 
mewakili kotamadya di Jakarta: Timur, Barat, Utara, Selatan, dan Pusat menjadi 
sumber data untuk menentukan jenis green bag yang diminati dan ramah lingkungan. 
Kemudian kuesioner tahap dua dan wawancara terhadap 350 pelanggan di Jakarta 
Utara dan Timur menjadi sumber data untuk menentukan desain dan cara 
pendistribusian terbaik untuk green bag terpilih. 
Hasil yang didapat menunjukkan bahwa pelanggan memilih tas kain sebagai green bag 
yang diminati (39%) dan ramah lingkungan (43%). Sehingga, tas kain dapat 
menggantikan tas plastik. Berdasarkan wawancara, pelanggan memilih tas kain bahu 
(59.43%) berukuran besar (55.14%) dengan bahan spunbond nonwoven (51.71%) dan 
desain mencolok (66.86%). Tas kain yang tahan lama dan ergonomis menggunakan 
pendekatan antropometri serta ukuran dan ketebalan yang tepat agar dapat menahan 
beban maksimal. 
Berdasarkan kuesioner tahap dua, pelanggan mendukung penggantian tas plastik 
menjadi tas kain (95.43%) dan pembelanjaan minimum untuk mendapatkan satu tas 
kain menjadi cara pendistribusian tas kain pilihan pelanggan (68%). Desain dan cara 
pendistribusian ini menjadi salah satu solusi untuk meningkatkan minat pelanggan 
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Abstract 
Plastic waste reduction is one of green management programs in which can be applied 
by retailers through the usage of green bag. A research is conducted at PT. Carrefour 
Indonesia to determine the type of green bag favorable yet eco-friendly by its customers 
as well as to increase its level of usage within Jakarta vicinity. 
Questionnaire with a sample of 357 are conducted in five Carrefour stores where each 
store represents each Jakarta county (East, West, North, South and Central) with aim to 
determine the favorable yet eco-friendly green bag. A follow-up questionnaire and face 
to face interview with 350 customers are later carried out in North and East Jakarta to 
determine the best design and distribution system of the proposed green bag. 
It was concluded that customers are favorable to use cloth bag (39%) and they are 
aware with the fact that cloth bag is eco-friendly (43%). Thus, changing plastic bag with 
cloth bag is feasible. Based on face-to-face interview, it was proven that customers 
prefer big cloth bag (55.14%) made from spunbond nonwoven (51.71%) with a tote type 
(59.43%) and standout design (66.86%). A long lasting and ergonomic cloth bag is 
designed based on anthropometry dimensions analysis and take right measurement and 
thickness into consideration thus it can hold the maximum load. 
Based on the follow-up questionnaire, customers support the replacement of plastic bag 
into cloth bag (95.43%). The distribution of cloth bag can be conducted through one 
free cloth bag for a minimum amount spent for grocery (68%). The new design and 
proposed distribution system are expected to raise customers’ interest in using green 
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